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While strategic management 
is a cornerstone of any MBA 
or business program, it’s 
almost always taught from 
conventional theories and 
typically American case 
studies. This book takes 
those traditional theories 
and interprets them from 
an Islamic perspective using 
more international  
case studies. 
Written by a successful 
author team that has written 
extensively on this subject, 
Strategic Management from
an Islamic Perspective serves, 
not only as a text resource 
for business students, it is 
a useful reference for any 
Muslim business leaders 
who want to transform their 
business while keeping in 
sync with Islamic values; 
as well as for non-Muslim 
business leaders to develop 
an alternative view of 
strategic management in 
the new global business 
environment.
Fascinating insights  
into modern  
strategic management 
from an IslamIc perspectIve  
– for the Global manaGer
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Targets at: Students in strategic management courses, 
courses related to developments in the Muslim world, 
courses in business ethics; both Muslim and non-Muslim 
CEOs, businessmen & managers.
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“... our review of the literature, our explanations of the verses 
of the Qur’an that relate to strategy and our perspective will 
enrich the field… this is a new perspective – not everyone would 
quite agree but it’s different and it has triggered some important 
questions and ideas.” - Rodrigue Fontaine
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